
BRANDBOOK



The JKH CAPITAL BRANDBOOK was 
developed with the purpose of 

preserving visual properties and 
facilitating the correct propagation, 

perception, identi�cation and 
memorization of the brand, guiding and 

de�ning rules for its application.

WHAT IS IT FOR?



HONESTY
CALM

CREDIBILITY
HARMONY

TRUST
SUCCESS
POWER
SECURITY

Color Psychology is a study that 
reveals how the human brain 

identi�es and understands 
colors in di�erent ways, 

in�uencing their emotions, 
feelings and desire. Based on 

this study, blue was the color 
selected to compose the visual 

identity.
It is a color related to 

communication and expression, 
which is associated with trust, 

success, power and security, in 
addition to being related to 

harmony, calm and honesty. 

COLOR PALETTE

C_85
M_50
Y_0
K_0

R_30
G_120
B_190
#1E78BE

C_85
M_60
Y_0
K_50

R_20
G_60
B_110
#143C6E

PANTONE
534 C

PANTONE
7461 C



In addition to the official 
colors of the brand, these 

colors were selected to be 
also used in the brand's 

communication materials.

ADDITIONAL COLORS

C_40
M_5
Y_0
K_0

R_140
G_210
B_250
#8CD2FA

C_5
M_40
Y_90
K_0

R_240
G_160
B_50
#F0A032

PANTONE
2011 C

C_0
M_0
Y_0
K_95

R_50
G_50
B_50
#323232

PANTONE
412 C

PANTONE
2905 C



MAIN VERSION
Version with the main colors of the 

logotype.



SECONDARY VERSION
Secondary version, with all elements 

in navy blue.



MONOCHROME VERSION
Black version with white background.



MONOCHROME VERSION
White version with black background.



CLEAR SPACE
The clear space around the logotype 

allows it to stand out from surrounding 
elements. So, in order to preserve the 

integrity of the logotype, it’s important 
that no other logo, type or graphic 

element violates its space. The 
minimum free space around the mark 
is equivalent to the value of  “3x” (the 

“x” is the width of a symbol bar, as 
shown in the �gure). Whenever 

possible, allow more clear
space around the logotype than the 

minimum specied.

x

3x

3x

3x
3x

2x



You can also use the symbol 
individually, also being aware of 

the clear space.

CLEAR SPACE

3x

3x3x

3x



MAXIMUM REDUCTION

MINIMUM SYMBOL SIZE -
FOR PRINT

MINIMUM BRAND SIZE -
FOR PRINT

MINIMUM SYMBOL SIZE -
FOR DIGITAL

MINIMUM BRAND SIZE -
FOR DIGITAL

To preserve the legibility of the 
logotype, the application must respect 
the maximum reduction sizes, both in 

printed and digital materials.

0,5cm

35px

1,4cm

100px



INSTITUTIONAL
TYPOGRAPHY
The institutional typography 

identi�es and standardizes the 
texts of the brand's 

communication materials.AaBbCc
for long texts, Museo 300

AaBbCc

AaBbCc



It is important that the brand appearance 
remains consistent, in order to maintain a 

standard. Therefore, it is important to be 
careful to not reproduce the errors here 

illustrated.

DO NOT CHANGE THE DISTANCE
BETWEEN THE ELEMENTS

DO NOT TILT SYMBOL

DO NOT RESIZE ELEMENTS DO NOT USE THE COLORED VERSION WITH
BACKGROUND THAT CONFLICTS

WITH THE BRAND COLORS



SIMULATIONS














